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Abstract

The objectives of this research were to study 1) the factors affecting the decision to travel, and
2) 7P’s marketing mix factors in Kiriwong Village, Lansaka District, Nakhon Si Thammarat Province his
study was quantitative research. The population was definitely unknown, which consisted of Thai tourists,
sampling size was 300 people, which applied Taro Yamane” formula. The research instrument was a
questionnaire used for data collection. The convenient sampling approach was used to choose the
respondents. The statistics used for analysis were percentage, mean, standard deviation and hypothesis
testing

The research result revealed that 1) The factors that affected the decision to travel were at the
highest level, which showed that tourists placed great importance on the characteristics and quality of
tourism in Kiriwong Village, and 2) the 7P’s marketing mix factors including product, price, distribution
channel, promotion, personnel, physical characteristics, and process presentation, affected the decision to
travel to Kiriwong Village, Lan Saka District, Nakhon Si Thammarat Province, with statistical

significance at the level of .05.
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